
ATTENTION 
LEADERS 
OF COBB! 

If you’re reading this, chances are you are a local business owner, 
industry executive, nonprofit leader, civic/government official, a 
leader in education, or community organizer. You’re an individual 

who is among Cobb County’s premier influencers. 

Thus, we offer you an opportunity to share your entrepreneurial 
insights, your business acumen, and your thought leadership with 
a Leader Profile in Cobb In Focus. To learn more about our Leader 

Profile and other advertising possibilities, please contact 
Publisher Robyn Sobelson at RSobelson@nspmag.com. 

Leader Profile 
Leaders of Cobb 

THE STORY: I hail from Northern Ontario, Canada. Myacademic journey led me to the University of Toronto, where Ithe Pennsylvania College of Chiropractic. Later, I achieved a forhealthcare, I obtained a Doctor of Chiropractic degree from 

earned a Bachelor of Commerce degree. Pursuing my passion 

Ph.D. in Business and Management from Temple University’s 
Fox School of Business.

My professional career began with 13 years in privatechiropractic practice. Transitioning into academia, I held faculty
positions and progressively took on leadership roles, including
Interim President of Sherman College, President of ParkerUniversity, and Vice Chancellor for Academic Affairs at South

University. Additionally, I served as Vice President for Academiceducation governance and accreditation. Notably, I wasthe firstindividual in chiropractic education to be awarded 

Affairs at Palmer College and Provost at Life University.Throughout my career, I’ve been deeply involved in higher a 
Fellowship by the American Council on Education andcompleted 

postgraduate work at Harvard University’s Institutefor Educational Management. I’ve also chaired numerousaccreditation site teams for the Southern Association ofColleges and Schools Commission on Colleges.My journey has taken me across various cities, including
Davenport, Iowa; Spartanburg, South Carolina; Dallas, Texas;
St. Louis, Missouri; and Marietta, Georgia, where I previously

resided for a decade. Now, I’m honored to return to Marietta institution’s mission. 
to serve as President of Life University, bringing with meawealth of experience and a commitment to advancing the 

WHY I CHOSE TO WORK IN COBB: Our children had a
fantastic educational experience in Cobb County schools —Timber Ridge Elementary, Dickerson Middle, and the Wheeler 

with a strong sense of community and quality of life. 

Magnet program. Returning after 10 years has felt like a
full-circle moment. Cobb is an exceptional place to live and 
work, 

WHAT DO YOU LOVE MOST ABOUT YOUR JOB? Serving 
as President of Life University is both a great responsibilityand a profound honor. Life U recently celebrated its 50thAnniversary, having grown into the world’s largestsingle-programs in nutrition, exercise science, psychology,and comprehensive health sciences university, offeringrespected 

campus chiropractic institution. It has also evolved into a 

business. We’re preparing to launch a unique MBA programtailored to healthcare professionals. Life U’s athletic programs 

— among the largest by participation in metro Atlanta —continue to thrive, with recent national recognition for ourWomen’s Wrestling Team. It’s deeply rewarding to lead auniversity with such far-reaching impact. 
LEISURE TIME:Though the role keeps me busy, I make time
to enjoy tennis throughout the year and take advantage of
Atlanta’s vibrant theater and music scene. My weekends are

often spent at a Life U community event or cheering on our athletic teams. 

BEST ADVICE: Get involved in your community — however
you define it. Cobb County is one of the best places to live in
the country, and I’ve witnessed firsthand how collaborationamong its residents has continually enhanced the quality of

life here. I’ve been honored to serve with organizations likethe Boys and Girls Clubs, Kiwanis, and the Cobb Chamber. Life
University also was proud to serve as a key support site forHurricane Katrina relief efforts in 2005. 

WHAT’S NEXT? Life University is continuing its upwardtrajectory, building a reputation for excellence both nationally
and internationally. Our upcoming MBA program for healthcare 
professionals is just one example of how we’re innovating to
meet the needs of today’s students and tomorrow’s leaders.
There’s much more ahead. 

Dr. Brian J. McAulayPresident, Life Un versity
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• What’s Included: The magazine cover, a 
professionally written 4-page cover feature 
article (1,000–1,200 words), and a custom 
cover photo shoot. You will have full rights to 
all photography for your ongoing marketing 
use. 

• Why It Works: Combines maximum visibility 
with lasting marketing assets, positioning your 
organization as a leading voice in Cobb 
County while delivering high-impact content 
you can repurpose long after publication. 

i 

1269 Barclay Cir, Marietta, GA 30060 • (770) 426-2600 • life.edu 
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• What’s Included: A 700-900 executive profile, 
presented in a full-page or premium placement 
format with supporting imagery you provide. 

• Why It Works: Builds trust through authentic 
storytelling, elevating your leadership and 
reinforcing your organization’s credibility within 
Cobb’s business and civic community. 

NEW SOUTH PUBLISHING, INC.  www.nspmag.com 
KNOWATLANTA | ALTA NET NEWS | COBB IN FOCUS | AKFCF QUARTERLY | RSI MAGAZINE 

MAY/JUNE 2025 

CONNECTING LEADERS, STRENGTHENING COMMUNITY  

Special Needs Cobb • CHOA at Truist Park • Chattahoochee Tech Whitefield Academy • • Cobb County Sheriff’s Office 

How the Credit Union of Georgia 
is building community 

Beyond 
Banking 

Reach the Leaders Shaping Cobb County 

Connecting Leaders, Strengthening Community 

Cobb in Focus is the county’s premier business and civic magazine, connecting your brand, organization, and story 
with the decision-makers driving growth, investment, and community impact. Each issue delivers high-quality 

journalism and targeted distribution to an influential, high-income audience across Cobb County. 

Direct-Mailed Bimonthly | 58,000 Readers Per Issue | 20+Years in Print | Digital Amplification 

https://www.nspmag.com


Ask the Expert 
I N S U R A N C E  S O L U T I O N S  

Your Insurance 
Questions Answered 
BY KEVIN DIPETRILLO, PARTNER, POINTENORTH INSURANCE GROUP 
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• What’s Included: A 600-700-word thought 
leadership feature addressing a timely 
industry topic, paired with branded visuals 
and expert attribution. 

• Why It Works: Positions your organization or 
team as a go-to authority while delivering 
practical value to readers, driving credibility, 
and staying education-focused rather than 
promotional. 

• What’s Included: High-impact print 
advertising with optional digital amplification 
across our website and e-newsletter. 

• Why It Works: Places your brand in front of 
58,000 influential business and civic leaders 
in a trusted print environment, driving 
awareness, recall, and long-term brand 
strength. 

NEW SOUTH PUBLISHING, INC. www.nspmag.com 
KNOWATLANTA | ALTA NET NEWS | COBB IN FOCUS | AKFCF QUARTERLY | RSI MAGAZINE 

Display Ads 

A client  called  recently and  asked,“Are my insurance premiu msgoing up  at  renewal?” I
 didn’teven

 need  to  look to answer thequestion. These things are certain in life:death, taxes, and rising insurance pre-miums. Isn’t that how the saying goes?We’ve been in a prolonged marketof rapidly rising property and liabilityinsurance premiums dating back to 2019.Why? When will it end? What can wedo about it? These are big questions that I’ll tackle one at a time.
Today, we’ll discuss why we’ve seen double-digit rate increases 
for six years, compounding  premium growth  and frustration. 

I’ll get this out 
of

 the way right out front. We’re not going back 
to where we were. The causes of the premium 

in 
creases of 

t 
he last 

decade are structural and are highly unlikely to change. Premiums 
will level off in the future, but anything beyond stability or modest 
reductions  from competition is extremely  unlikely.According  to  the 2025  Profitability  report  published

 by Independent Insurance  Agents of Georgia and based on data from 

A.M Best, insurance companies had a -8.7% underwriting profit 
in Georgia in 2024. For every dollar they took in, they paid out
nearly $1.09 in claims and expenses. Consider the $35 billion in
Georgia premiums and you’ll see that insurance companies have 
been losing billions of dollars per year in our state for years on 
end. Profitability has been declining for the last three years, even 
as rates have increased. Out of 50 U.S. states and D.C., Georgia 
ranked 50th in profitability in 2024 (thanks, Louisiana). Some
types of insurance have fared better than others. Georgia has a
better than average Workers Compensation market, but the mar-
kets for all forms of auto and property coverage rank at or near
the bottom of the country.I know, let’s all cry for the insurance companies. Why should we 
care? At the end of the day, the function of the insurance industry
is to pool risk and distribute it evenly among market participants.
If insurance companies are losing money at unsustainable rates,
then the public is losing money at unsustainable rates. It’s not an 
insurance company problem; it’s a problem for everyone in our
community. The insurers are just aggregating the data. So where
is all the money going? record amounts of property damage each year. Noticed any new 

More frequent and more severe weather patterns are causingroofs lately? It’s not just your neighborhood anymore. Commercial 

roofs are being replaced at record rates as well. Water leaks are
another leading cause of property claims. The cost of repairing
structures has risen rapidly since 2019, so we have more frequent 
property claims that cost more to repair (-6.7% profit for com-
mercial property and -7.3% for homeowners).On the auto insurance side, vehicles are getting more sophis-
ticated and more expensive to repair. The bumper that used
to cost $500 now costs $4,000 and is laden with computerized
sensors. There’s no such thing as a small claim anymore. Then 
there’s the other person in that auto accident. Take a careful look 
at your personal or commercial auto premium and you’ll see a
vast majority of the premium comes from liability insurance, not
damage to your own vehicle. Every billboard on the interstate 
advertises a personal injury attorney promising a nuclear verdict
for accident victims. Fueled by large verdicts and private equity
dollars, the Personal Injury industry is booming. The Georgia
legislature passed Tort reform in 2025 that’s a modest step in the
right direction, but more needs to be done. Whatever impact the
current legislation has will take a couple years to materialize as 
cases are tried. Personal auto rates are due for some stabilization
(-0.4%), but commercial auto is still in dire trouble (-13.8%). 

The only good news is that we don’t have to improve much before 
companies and families alike see some relief to the relentless march 
upward. Insurance companies make their money in two ways. First, 
they can make an underwriting profit where they pay out less in 
claims and expenses than they take in from premiums. Second,
they can make an investment profit. Insurers invest all those pre-
mium dollars while they’re waiting to pay out claims. Because of
strong investment returns, insurers are more inclined to operate 
at a very small underwriting profit. They would all love to make 
an underwriting profit of 10% or more, but they’ll be content to 
break even or post a single-digit profit while investment returns 
are strong. So, with a little luck from the weather and, yes, a little 
more rate increase, we could get to sustainable premiums and
inflation level increases each year. Do you remember those days?

In the March/April issue, we’ll discuss what you can do in this
market to combat premium increases.  Until then, stay safe. • KEVINDIPETRILLO is a Partner at PointeNorth Insurance Group. With a

degree in Risk Management from The University of Georgia, he has
been helping businesses and High Net Worth households with their
insurance needs for 25 years. Visit pointenorthins.com to see how the
company can serve your needs. 

Kevin DiPetrill 
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For More Information Contact: 

info@nspmag.com 

Print is our foundation—digital amplification extends your reach. 
Your content lives beyond the page on cobbinfocus.com and 

across our six partner Cobb County websites: 

marietta.com  |  kennesaw.com  |  acworth.com  |  vinings.com  |  mableton.com  |  austell.com 

Select features may also be amplified through our targeted e-newsletter and social media 
channels, extending visibility among Cobb County’s business and civic leadership community. 

https://www.nspmag.com
mailto:info@nspmag.com
https://austell.com
https://mableton.com
https://vinings.com
https://acworth.com
https://kennesaw.com
https://marietta.com
https://cobbinfocus.com

